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‘4 A NOTE FROM THE B
PUBLISHER

In partnership with Fifty Lessons, a leading
provider of digital media content, Harvard
Business School Press is pleased to an-
nounce the launch of Lessons Learned, a
new book series that showcases the trusted
voices of the world’s most experienced lead-
ers. Through the power of personal story-
telling, each book in this series presents the
accumulated wisdom of some of the world’s
best-known experts and offers insights into
how these individuals think, approach new
challenges, and use hard-won lessons from
experience to shape their leadership
philosophies. Organized thematically ac-
cording to the topics at the top of managers’
agendas—leadership, change management,
entrepreneurship, innovation, and strategy,
to name a few—each book draws from Fifty

Lessons’ extensive video library of interviews

with CEOs and other thought leaders.




A Note from the Publisher

Here, the world’s leading senior executives,
academics, and business thinkers speak di-
rectly and candidly about their triumphs
and defeats. Taken together, these powerful
stories offer the advice you'll need to take
on tomorrow's challenges.

We invite you to join the conversation
now. You'll find both new ways of looking at
the world, and the tried-and-true advice

you need to illuminate the path forward.
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